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del'ivery on
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t hat per suades
and encour ages
people to take a
particul ar
action.

Comuni cation is
i mport ant
because it
verses peopl e on
the different
things that...
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ADVERTI SI'NG:-AND
COVMIVUNI CATI ON

A degree’in
Advertisiing and
Mar ket i ng
Conmruni cat i ons
opens up a whol e
range of career
opportunities
such as account
managenent ,
di gi tal
mar keti ng, brand
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managenent ;
advertising and
mar keti ng
comruni-cat'i ons,
public

rel ations,
customer insight
or market

resear ch.

Adverti sing and
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St udying Medi a,
Conmmuni cati on
and Advertising
at 'Wnchester
provides; you
wth a deep
under st andi ng of
how gl obal nedi a
wor ks and t he

i npact of new

di gi tal

t echnol ogi es,
but it also

of fers
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opportunities to
devel op

pr of essi onal
skill's“in
canpaign
managenent ,
brandi ng and
copyw i ting.

Year 1 is

f oundati onal and
i ntroduces the
academ c study
of nedi a.
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BA (Hons) Media,
Conmmuni cati on
and Advertising

Advertisiing
300x250 banner
ad on the gl obal
site wde

si debar is $500
per nonth. Text
i nks just bel ow
it are $100 per
nont h, $250 for

3 nont hs, $500
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for 6 nmont hs or
$750 for ;a year.

Advertising —
Conmmuni cati on

St udi es

As a Marketing
Comruni cati ons
student at BU,
you will be

i ntroduced to

t he fundanental s
of marketing

communi cati ons
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practicerin-your
first year of
study, foll owed
by the option to
choose one  of
four pat hways
fromyear two —
Mar ket i ng
Comruni cat i ons,
Mar ket i ng
Communi cat i ons
with
Adverti si ng,

Mar ket i ng
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Communi cat i ons
wi t h Public
Rel ati ons or
Mar'keting
Communi cat i ons
with Digital
Medi a.

BA (Hons)

Mar ket i ng
Conmruni cati ons |
Bour nenout h

Uni versity

Advertising is
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one of four
courses within

t he
Comruni-cations &
Media Programme
of the Medi a
School . It sits
al ongsi de
courses in PR
Medi a
Conmuni cat i ons
and Cont enporary
Medi a Cul tures,

The Programme
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Optirom (Uni t
al | ows students
fromall these
courses to neet,
m x,  wor k

t oget her and get
an authentic
flavour of the
programme as a
whol e.

BA (Hons)
Advertising |

UAL
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The I mportance
of  Communi cati on
Skills in
Mar'keting.

Mar keting

consi sts of
presenting a
product or
service to
potenti al
custoners and
convi nci ng them
to buy that

service or
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product.

Mar ket i ng
nmessages appear
on ‘all “busi ness
t ool's, iincl udi ng
t he brand, | ogo,
stationary font,
websi t e,
advertisements,
sales materials
and enmi
nessages.

The | nportance
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of ) \Comuni cat i on
Skills in

Mar keting ...
Thi's course
devel ops

thi nking skills
and will give
you a general

i ntroduction to
marketing with a
focus on

mar ket i ng
communi cati ons.

It is suitable
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f or students

wi shing to work
in a marketing
communi cat'i ons
agency or, as a
communi cat i ons
speci al i st

what ever your
background or UG
degree subj ect
ar ea.

Mar ket i ng

Communi cati ons -
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VBc/ Post gr aduat e
Diploma ..

G aduat es of
medi-a and
comunicati on
degrees may al so
enter careers in
mar ket i ng,

enpl oying their
under st andi ng of
a range of

audi ences and
communi cati on

strategies to
Page 31/53



hel p iprionot e a
product, service
or idea.
Mar'keting
careers draw on
a range of
creative and
anal yti cal
skills,

i nvol vi ng

pl anni ng and

t racki ng

canpai gns,

conducti ng
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mar ket r esear ch;
writing copy,

pl aci ng adverts,
l-ai sing wth
designers and
printers,
overseeing the
producti on and
di stribution of
mar ket i ng

mat eri al s and
managi ng ...

Medi a and
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Conmmuni cat i on

St udi es: Courses
Structure ..

The ‘6 nost
conmon var i abl es
of the

conmuni cati on

m X are as
follows. #1
Advertising. W
are very well
with the inpact
t hat adverti sing

has on our
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purchase

behavi or.
Advertisi ng may
be in many fornms
but the two nost
comon forns are
ATL adverti sing
whi ch i ncl udes

t el evi si on,
radi o and print
and t he ot her
type is BTL
adverti si ng

which majorly
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i nclrudes;out: of
home
adverti si ng.

What  i's
Comruni cati ons
mx and its role
in Marketing of
a ...

The marketi ng
conmuni cati on
process
identifies where

t he i nvest nents
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are beiing done
and what is
bringing nore
return on

i nvestrnent.
Therefore, you
can alter the
adverti sing
canmpaign to reap
maxi mum
benefits. The
process begins
at the strategic

devel opnent
Page 37/53



stage. You stant
by creating a
mar keti ng
comuni-cati ons
progriam

Mar ket i ng
Comruni cati ons -
Meaning and its
Process
Advertising is
an audi o or

vi sual form of

mar ket i ng
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conmmunication
that  .enpl oys an
openly
sponsored, 'non-
personal rnessage
to pronote or
sel|l a product,
service or idea.
Sponsors of
advertising are
typically

busi nesses

wi shing to

pronote their
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products or
Ser Vi ces.

Fi-eld of studies
Advertisiing
Comruni cati on
(studies in ...
At this stage,
you may not know
what car eer
interests you
nmost and
Conmuni cat i on

Studies is
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desi gned;to help
you deci de.

Empl oynment, in
bot'h t he public
and private
sectors,

i ncl udes work
in. Media and

i ndependent
producti on
conpani es.
Adverti si ng.
Publ i c

rel ati ons.
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Mar ket research
Publ i shi ng.

Event

managenent. “Arts
adm ni'stration.

Gover nnent

Communi cati on
Studies | Dublin
Gty University
MA Adverti sing
is a business-
focused degree

in a creative
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communicati ons
Col | ege,
conbi ni ng
strategy wth
creativity. MA
Adverti sing

wor ks in
partnership with
i ndustry. You
wll work on
live briefs and
projects with
br ands,

busi nesses and
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agenci es;

gai ni.ng key

i ndustry skills
and ‘i'nsi ghts. MA
Adveritisiing:is
about the

future

MA Advertising |
UAL

CiIMoffers a
range of

prof essional |y

recogni sed
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Mar keting and

Di gi tal

Mar keti ng

gual ifications,
designed;to
devel op the core
skills you need.
And in these
chal | engi ng
tinmes, the

maj ority of our
UK Accredited
Study Centres

are providing
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virtual classes

SO you can study
fromthe safety

of 'your- hone.

Pr of essi onal

Mar keti ng and
Digital

Mar keting ...
111 universities
in UK offering
506
Under gr aduat e

Communi cati on
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St udi es courses.
Key .info for
prospective
students

i ncluding uni
cour se
requirenents &
cour se revi ews.
We use cooki es
to ensure the
best user
experi ence and
to serve

tail ored
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adveritising.

Communi cati on
St udi'es Degrees
Courses in UK |
Conpar e Best
Thi s career-
oriented course
expl ores the
drivers and
dynam cs of the
mar ket i ng

i ndustry,

covering the key
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el ement s of
noder n

adverti sing,
mar ket ing
conmuni cati ons
and public

rel ations.
You Il learn

t echni ques and
approaches t hat
will help you
bal ance t he
often

conflicting
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demands of —an
organi sation’s
st akehol der s,
enabling you to
deliver cl ear
and consi st ent
results.

Adverti si ng,
Mar ket i ng
Conmuni cat i ons
and Public

Rel ati ons

The Doct or al
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study pr ogranme
conprises a

t hesi s that
makes an
origimnal
contribution to
Mar ket i ng
Communi cati on on
a topic selected
in consultation
with the

Depart nent al

Chai rperson. A

maxi mum of f our
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advanced

sem nar.s on

rel evant aspects
of 'the topic of
study, iand an
oral exam nation
(t he equi val ent
of two papers
each consi sting
of four nodul es)
as prescribed in
t he General

Regul ati on book.
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Access Free
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Communication
Studies In
Culture And
Communication
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